




by expanding its office space in the 233 N. 
King St. building by 60 percent to accom-
modate its current and growing staff.

“What’s really exciting for us about our lo-
cation is that there are a lot of good, unique 
restaurants opening up, which is great for busi-
ness and bringing guests in from out of town,” 
says LOMA board member Lee Mikles, prin-
cipal of the Archer Group. “The Rebel has 
amazing jerk chicken and mac ’n’ cheese, and 
when six of us went to Orillas (a tapas bar), we 
basically ordered half of the menu.”

“There’s a first mover’s advantage,” says 
Mikles. “By being the first coffee shop (Perky 
Bean), the first tapas joint (Orillas Tapas Bar 
& Restaurant) or the first dry cleaner (Green-
er Cleaner Plus), they become the leaders and 
others become followers. When they take the 
step to get in early, they have a lot of oppor-
tunity to really help shape LOMA. If people 
want to be involved, now is a great time to get 
in, because the clay hasn’t hardened yet and 
they can make their mark.”

LOMA board member Carrie Gray, man-
aging director of Wilmington Renaissance 
Corporation, has been engaged in Wilming-
ton’s transformation for more than a decade. 
When Wilmington Renaissance moved its of-
fice to Market Street 10 years ago, there were 
few options for coffee or lunch. “From my per-
spective, I see changes happening every day on 
Market Street,” she says, “and I hear people 
who haven’t been here for awhile say, ‘Wow. 
What a difference a few years can make.’”

“Wilmington really wants to do good work 
here, and it definitely shows,” says Winburn. 
He notes a “pretty remarkable level of cama-
raderie” between city officials, Downtown 
Visions, Main Street, a “very congenial group 
of developers” and a host of others. “We’re all 
pulling on the same end of the rope, working 
to create our vision of downtown together.”

Gray sees the 200 and 300 blocks of Mar-
ket as “fully renovated, beautiful, glowing 
beacons of hope” and benchmarks of prog-
ress. “Twenty to 30 years from now, when 
there’s no question in anyone’s mind that 
LOMA is a happening place to be, the next 
generation will appreciate that we went to so 
much expense and effort to preserve these 
buildings, because they makes this a unique 
place and add to its character.”

Gray looks forward to seeing people walk 
their dogs or jogging on Market as indica-
tions of a lively neighborhood—everyday 
people doing everyday things in the place 
where they live every day.

Top: The Wilmington Customs House. Middle: Signs and restored facades are two indicators of the growing 
LOMA movement. Bottom: The 400 block of Market, called The Dry Goods, will house retail businesses at street 
level and residential space upstairs. Work is expected to be completed in summer of 2010.
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olina. Belk designed a previous project for 
World Café Live. Locally, he will be working 
with Homsey Architects.

“We wanted to partner him with some-
one who really knows Wilmington, Market 
Street and the building—which is Homsey,” 
says Jackie Ivy, vice president of Buccini/Pol-
lin’s Market Street Initiative. “The Queen 
is such a linchpin for Market Street. This 
project will really galvanize the whole city’s 
revitalization. Now with World Café Live, 
we can really launch the belief that Market 
Street is coming back.

“People say they want to open a funky little 
business, but at this moment in the economy, 
people are a little nervous,” Ivy says. “They 
don’t want to be first, but they don’t want to 
miss out. I think the World Café Live really 
pushes them over the fence.”

Mikles sees the re-opening of The Queen 
with the World Café Live as the tipping point 
for the district.

“It will be a nationally recognized creative 
center here. All of the businesses that would 
naturally feed off of that, who are perfect for 
LOMA or World Café Live, will suddenly 
find it very credible for them to be there,” he 
says. “Before they were taking a chance by 
being here. Now, they’re taking a chance by 
not being here.”  
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The Queen
New and existing LOMA residents will 

soon find additional entertainment at The 
Queen Theater at 500 N. Market. Built in 
1915, The Queen was a spectacular showplace 
for entertainment on stage and screen, with 
seating for 2,000 people. It went dark in April 
1959.

Through a unique public-private venture, 
Buccini/Pollin Group plans to save the the-
ater. Demolition and construction is expect-
ed to begin this spring with a target opening 
of summer 2010. The Queen will bring qual-
ity entertainment to the area through the na-
tionally recognized World Café Live, creat-
ing a synergy with other performance venues 
such as The Grand Opera House.

Buccini/Pollin has already raised two-
thirds of the $24 million needed for the proj-
ect. The remaining $6 million is the goal of 
the non-profit Light Up The Queen Founda-
tion. Wilmington native Bill Taylor, whose 
fundraising work helped to save Tipitina’s in 
New Orleans after Hurricane Katrina, is lead-
ing the effort. A series of musical fundraisers 
has included concerts by Steve Forbert and 
Sharon Little, as well as a Mardi Gras party.

Lead designer for the project is Eddie Belk 
of Belk Architecture in Durham, North Car-
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